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The Survey

o Launched April 9, 2004
e Zoomerang/ AAM website

e E-mall blast to all AAM members



Who responded — Who are we?

o 220 respondents
e From 43 states

* From three countries (U.S., Canada, United
Kingdom)



Who responded — Who are we?

36% Northeast
26% North Central
17% Southeast
8% Northwest

5% South Central
8% Southwest




Education

e 69% BA or BS
e 23% MA or MBA



Age

19% are 25-30
41% are 31-40
22% are 41-50
15% are over 50

/8% over 31 yearsold



Gender

e 81% femae
e 19% male



Our FiIrms

6/7% have 1-5 offices
20% have 6-25
13% have 25+ offices

39% have >75 employees
32% have 76-250 employees
16% 251-1000 employees
14% have 1,000+ employees



What we have

Written job description
e 06% yes 60%yesin 1999
e 34% noO

Formal marketing plan  Formal marketing budget
e 5/%Yyes e /4% yes
e 43% N0 e 26 % N0



Marketing Program

: 3 : NMumber of | Response

22 How would you describe your firm in respect to marketing? Responses Ratio
Mot really involved in madeting 1 0 %
Just getting started | (I B4 20%

Have been invaolved for seweral
— a2 35%

years

Wiaketing i= 3 part of our firm's
— i 32 %

culture

Total 216 100%




L ength of Position

Howe long has your firm had a marketing/business development position
Number of | Response

21 Ally! FI|EII3E'.FI Hesponses Ratio
1 — 2 yvears | (N 56 2
a4 — 6 years | R 54 25
7 — 10 year: | a5 21
10+ years | R 54 274
Do not have a mateting/business
T g 2%
dewvelopment position in place

Total 245 100 %




Firm Growth

M - Number of | Response
20.\What is the average growth of your firm over the past five years? Responses Ratio
1 — 54 | 52 20

& — 104 | 75 35%

11 — 15 | 32 159
16 — 20% 7 5%

20+ | 37 17 %

Total 213 100%




Raises

T2.What percentage raise did you receive in 20037 ::,";::’,ﬂ o
o | 29 1304

19 - 3% | 77 37 %

4o, . 7o | 75 36%

g+ | (D 27 13 9%

Total 203 100 %




Compensation Make-Up

 Base salary as 76-100% of overall
compensation for 95% of respondents

e S0, bonus/commission is 1-25% of overadl
compensation



Bonus Structure




Total Compensation Ranges

Marketing Coordinator
e Majority range $30,000 to $60,000

Marketing Manager
e Maority range $45,000 to $75,000

Marketing Director/Marketing Partner/CMO
e $60,000 to over $150,000



Compensation v. Age

regardless of position/titie

100% of under 30s make less than $89,000
89% make $30,000 — $59,000

30% of age 41-50 earns $60,000 to $74,000

100% of those earning over $90,000 are
over 31



Compensation v. Age

regardless of position/titie

e 30% over 50s earn under $75,000
e 70% over 50s earn over $75,000



Compensation v. Gender

>%$30,000
100% women

$30,000 to 74,000
10% men; 90% women

Over $75,000
45% men; 55% women

Over $130,000
75% men; 25% women

Overall (re-cap)
19% male
81% female



Compensation v. Experience

* High correlation with tenure In:
— Generdl
— The CPA industry
— The FHrm



Other Into to Come In Final Report

e Compensation by position vs.

— (Geographic region
— # of partners

— # of offices

— # of employees

— Leve of education



Wrap Up

The complete survey report will be available on the AAM
website in the members only section early August, 2004.

Questions?
Contact Granville Loar, AAM Executive Director or
Julie Tucek, AAM Secretary



