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WHAT IS VALUE RELATED TO?
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5 VALUE-BUILDING MISTAKES

THE RiTZ-CARLTON®

SANYA

Underestimating The Client Experience
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VALUE AND
THE CLIENT EXPERIENCE

TV Tales from Roadway Express
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THE CLIENT EXPERIENCE - #1
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THE CLIENT EXPERIENCE - #2
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1 Any Flavor Shat
Any Milk Substitution

Any Mix-in
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THE VALUE LADDER

Trusted Advisor
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5 VALUE-BUILDING MISTAKES

Missing The Big Picture
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ROSS MCMANUS SURVEY
OF 1220 EXECUTIVES

“As the study progressed, characteristics
emerged as the most important drivers to

“We uncovered hostility over some real
Issues. Some of which may be surprising.
Hundreds of executives
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5 VALUE-BUILDING MISTAKES

Not Thinking Outside the Box
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“The old paradigm of leaving brochures and
promotional materials for clients needs to be
replaced with an attitude of competing on
value.”

This 1s why brochures don’t do it — because

Source: Leo Pusateri
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CREATING VALUE

“People are motivated by needs, wants
and values, by hopes of and the
relief of

Integrity Selling for the 215t Century
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CREATING VALUE

doesn’t come from the rational

side of the business problem; it comes
If there Is for

SUCCess or for
Inaction.”

Hope is Not a Strateqy
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“ Find a problem that technology
can solve.”
Ross Perot
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GOOD QUESTIONING
UNCOVERS VALUE

Undefined
Opportunity

Broad Based Question Set

v
Specific Question Set Defined Opportunity

v
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CREATING INDIVIDUAL VALUE

PROPOSITIONS
Professional Personal High Value
Objectives Needs
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5 VALUE-BUILDING MISTAKES

SHEP Wirh) C@LIFIRENEEE

We have the lowest prices-GUARANTEED!

Blaming it on Price
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5 VALUE-BUILDING MISTAKES

(

Chest Thumping
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DESCRIBING DIFFERENCES
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Hedlthcare Services

Keep d finger on the pulse of your practice

&

.?1:?‘ :'

When you started your healthoare pracice, gou
had one simple goal — 1o establish good clien-
tele 5o youd be abie 1o oo os you wish Do
ey ond Drofessonolil). Yo Dt your
educdtion, your heart and thouwsands of houes
of your time it realizing your life's dreams. As
Lo ook ot your proaciios iodaly. are youw maiking
e progress You wonk?
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SUMMARY
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