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A new world. A new face.

After nearly 50 years, Rothstein Kass is reinventing
itself and we're starting with our corporate identity.
Our corporate identity is the voice we speak in. It's
how loud we speak. It's the words we use to
communicate our strengths.

Identity's most basic element, the logo,
communicates who we are and how we do
business. It is the silent voice of the brand. It is the
single element, which if used consistently and
managed  with  care and affection, will
differentiate our firm in a crowded marketplace.

A dynamic firm requires a dynamic logo. A
contemporary firm requires a contemporary logo.
A classy firm requires a classy logo. Rothstein Kass
deserves all three.
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Pharmacists sold Coke in early advertisements.

In May 1886, Coca Cola was invented by
Doctor John Pemberton, a pharmacist from
Atlanta, Georgia. Pemberton concocted the
Coca Cola formula in a three legged brass
kettle in his backyard. The name was a
suggestion given by John Pemberton's
bookkeeper, Frank Robinson. Robinson first
scripted "Coca Cola" into the flowing letters
which has become the famous logo of today.
Until 1905, the soft drink was marketed as a
tonic and contained extracts of cocaine as well

as the caffeine-rich kola nut.

Left: "Betty" in 1986. Right: "Betty" in 1936.

Betty Crocker was created in 1921 after a
promotion for Gold Medal flour flooded its
manufacturer, Washburn Crosby Co., with
questions about baking. To answer customers
in a more personal manner, the company
created a fictitious kitchen expert, pulling the
name "Crocker" from a recently retired
director of the company and adding the first

name "Betty" because it sounded friendly.
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1955 Marlboro cigarettes print advertisement

The Marlboro Man campaign debuted in 1955
and evolved into one of the most powerful
brand images of the century. After the U.S.
surgeon general determined that smoking is
"hazardous to your health" in 1964, the
famous commercials depicting strong and
confident men smoking cigarettes were
banned from radio and television with major

print publications following suit.

Shell Gasoline logo

Marcus Samuel, a curio dealer in London,
started selling shell-covered boxes to children
and tourists. As his shell shop prospered, he
took on new merchandise of various kinds,
adding jewels, kerosene and later oil. By 1830
his company went worldwide and in 1897 it was
consolidated as the Shell Transport and
Trading Company. Because of his early
specialty, the company adopted the simple

drawing of a seashell as its logo.
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